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THE INDIAN CONSUMPTION STORY IS LARGELY 
DRIVEN BY FOREIGN BRANDS. THE INDIAN BRANDS, 
HOWEVER, ARE STAYING PUT ON THE HOME TURF. 
BUT HAS THE TIME COME FOR SOME OF THEM TO 
START EXPLORING SELECT INTERNATIONAL MARKETS 
TO GAIN A LARGER PROFILE AND CUSTOMER 
BASE? AND WHAT WILL IT TAKE FOR THEM TO BE 
SUCCESSFUL BEYOND THE INDIAN SHORES?




