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GLOBAL RETAIL BRACES FOR THE MUCH AWAITED CHRISTMAS 
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The much anticipated festive season is back for the global retailers as 
well. While the mood is upbeat, experts still predict cautious spending 
from customers
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 The ongoing festive season has brought smiles back on to the faces of 
Indian retail majors
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expanded to a wider audience. Jacob John, Brand Head, Louis Philippe, 
elaborates on the brand’s thriving transition from classic to modern 
lifestyle with the introduction of their new sub-brand categories
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Dare to dream! A line that best suits Natasha Bohra, a writer turned 
entrepreneur, who has recently set her fi rst interior design store in 
Mumbai – ‘Chromakey Designs’
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FURNISHING SUCCESS
The Furniture Republic (TFR) aspires to be one of the inevitable players 
of the organised furniture retail industry in India 
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DEALS, OFFERS AND SURPRISES THIS FESTIVAL SEASON
This season, it is more of deals, offers, benefi ts and surprises for 
consumers, rather than just 15-30 percent off  
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Images Group hosts the annual Images RetailME Awards that recognises 
top-performing retailers and best retail practices in the industry and 
rewards excellence across a wide range of retail categories. The annual 
Middle East Retail Forum is a distinct knowledge platform that brings 
together the region’s retail visionaries to share best practices across 
the Middle East for all-round vertical growth. 
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EMERGING ROLE OF HR IN TODAY’S RETAIL WORLD
Many retail organisations have now realised that their success, to a 
great extent depends on employing and retaining talent by following 
best HR practices

102 TECHNOLOGY
WANT TO EXPAND PROFITS? SHRINK YOUR ORDER-TO-CASH CYCLE
The real challenge for retailers is serving and managing thousands of 
distributors and a lac of retailers
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WHAT LIES IN FUTURE FOR INDIAN RETAIL
Post the split-up of Bharti and Walmart, it seems that global retailers 
will be forced to rethink their expansion plans into India. Whether the 
government’s FDI policy will become favourable or not, modern retail 
will continue to grow in the country since it is mainly because of the 
consumers
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Dilip Kapur, Founder, Hidesign

The 10th Annual India Retail Forum 
(IRF) held in Mumbai on September 25-
26 at the Renaissance Hotel witnessed 
the largest gathering of the brightest 
minds, products and concepts in retail, 
which came around to drive the future 
of retail in India. New ideas,concepts, 
and equations were created and 
old relationships got renewed. The 
two-day retail extravaganza offered 
back-to-back sessions, workshops and 
ample opportunity for networking 
with who’s who in retail biz. Many new 
bold ideas were generated to make 
the headway in economic slowdown 
period. Unanimously everyone present 
at the event showed their sheer trust 
on the country’s retail growth and how 
it will get bigger and better in future. 
The scintillating event concluded with 
the glittering Awards Ceremony that 
honoured some of India’s best retailers. 
Here is an exclusive report on IRF 2013
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