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SHOW US 
THE MONEY!
Retailers Decode the External 
Funding Game Plan

It is an indisputable fact that retailers
need funds to expand operations,
move to newer markets, renovate, 
inincrease brand effectiveness, meet 
woworking-caapital needs, etc. For 

meeting these ends many 
retailers take the external 
funding route. In this story,
we try to analyse the current 
scenario of external funding 

in the retail industry.
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