
6 . IMAGES RETAIL . JUNE 2014

JUNE 2014 CONTENTS
8 INTERNATIONAL ROUNDUP

As global retail brands are posting their annual numbers, it is 
getting evident that the growth strategies matter in the long run 

14 NATIONAL ROUNDUP
Indian retail brands are eyeing for the next level of growth. The 
fl urry of activities across the value chain seems to suggest that.

36 ENTREPRENEUR
Ramesh Chand Agarwal, Founder, Balaji Grand Bazar, talks about 
the stores expansion plans. 

40 BRAND LAUNCH
Luxury brand LA Martina, a polo lifestyle company has opened its 
fi rst Indian store at DLF Emporio Mall, Delhi. 

44 PROFILE
Sanjeev Nagwekar, Director–Property Services, Tesco HSC, reveals 
about the inception of the centre.

72 CONCEPT 
Steelbird today is recognised as India’s premier helmet 
manufacturing company with an annual turnover of ` 150 crore.

76 DIGITAL MARKETING 
Abhishek Dadoo, founder– Shoffr.com shares how best you can 
generate interest for your brand using the online enablers.

78 E-COMMERCE 
Shopping cart abandonment is increasing, and will continue to do 
so as more consumers shift to online and mobile shopping. 

82 HR
Coaching provides us with the much-required hand-holding that 
enables us to identify the root cause of our failures.

86 CSR
PANKH–Wings of Destiny, an initiative by TRRAIN and Y4J, aims to 
provide people with disabilities opportunities in retail.

90 FOOD SERVICE
Mumbai-based entrepreneur Ketan Kadam discusses his two QSR 
chains Maroosh and Sliders, and the promising QSR segment. 

94 DESIGN
Full-length mirror panels and contemporary wall fi xtures welcome 
you to the 17th Entice Boutique in India.

96 CASE STUDY
Capillary drives Benetton’s customer base growth by 7.5X in less 
than 2 years 

98 CRM
The changing dynamics of customer relationship in India.  

102 EXPERT SPEAK
Well-informed investors are looking at the entire ecosystem rather 
than only funding the front-end of the retail business.  

104 PERSONALITY OF THE MONTH
Mira Gulati, founder and principal designer of Mirari–a luxury 
jewellery brand

106 INDEX

THE MOST 
ADMIRED MALLS 
IN INDIA
Malls in India have grown exponentially 
over the past few years, the factors
fuelling the growth of mall culture in 
India includes, organised retail and
burgeoning number of the discerning
customer base, who  are looking for 
an experience, which is beyond just
shopping. Industry experts feel that if 
we stay on the right track, in the next 
couple of years India will witness few
of the most admired malls in the world.
As, for now, let’s have a look at the list 
of most enterprising malls in India, 
malls, which are cut above the rest...
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In our last month’s cover story on funding in the retail sector 
we had included insights which were contributed by Devangshu 
Dutta (chief executive, Third Eyesight). However these were 
carried without attribution and also in one instance we wrongly 
credited Dutta’s comments to  Kunal Mehta. We regret the 
error on our part, and would like to thank Devangshu Dutta 
and provide him full credit for the insights he shared with our 
reporter.”

This is with reference to the article that appeared in the Images 
Retail, May 2014, Volume 13 No.5, Page 100,  titled, ‘Guarding 
your Chickens’. We regret to inform that Amar Subash’s 
designation was misprinted. 

Correction: G Amar Subash is General Manager, Commercial & 
Retail at Tyco.

CORRIGENDUM:
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