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VISION 2020
INDIAN MODERN RETAIL

the IndIan modern retaIl has come a long 
way In the last 10 years but what wIll 
It look It In the year 2020? how wIll It 
evolve and what shape wIll It take? what 
bottlenecks have to be overcome for It 
to become domInant? what have been the 
key learnIngs of IndIan modern retaIlers 
untIl now, and what do they thInk 
should be done by the Industry and the 
government to gIve the sector a boost?




