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32 e QnA
What’s brewing at GJC?

Tony White of Gloria Jean’s Coffees explains how the
company plans to increase its share in the Indian market.

B0 Spotlight
What'’s stopping modern retail?

Organised retail has not even tapped one-fourth of India’s
market potential, says Amit Bagaria.

00, Insight
Shaken and Stirred

The recent earthquake and tsunami in Japan has affected
the world luxury retail market, says Brian Kilcourse.

02 it International Retailing
Russian Roulette

A PMR report shows that particular regional retail markets

in Russia reveal differences in their development.

08, i, Category Watch
Creating a Luxury Culture

Govt regulations, customs duties and inadequate
infrastructure are holding back the Indian luxury market.

T i Opinion
The Science of Apparel Retail

Apparel retailing has evolved from an intuitive or “gut feeling”
business approach into a real science, says Stefaan Le Clair.

B0 Opinion
Deep Discounts - Still Unexplored?

Harminder Sahni says India appears to be ready for a deep
discount retail model.

B0 Operations
The choices retailers make

A look at a few critical decisions that retailers make to ensure
they move swiftly on the path to profitability.

Carrefour Planet, Lyon

The completely re-designed Carrefour Planet reconnects
with the historic tradition of the hypermarket attracting
customers in a broad catchment area.

T2 International Updates
200 National Updates
TO3 e, Stores of the Month
TO6. i Word Count
T10 Situations Vacant
T2, Tailspin

COVER STORY

AT EUROSHOP 2011, OVER 2,000
EXHIBITORS FROM 53 NATIONS

SHOWCASED NEW SOLUTIONS FOR
THE GLOBAL RETAIL INDUSTRY.
THE PRODUCTS AT DISPLAY
COVERED VARIOUS ASPECTS OF
THE BUSINESS, INCLUDING VISUAL
MERCHANDISING AND RFID.






