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Food inflation is at an all-time high, leaving grocers and South India’s brands are leaving their imprint across the
suppliers worried about the impact on consumer spend in country, while Southern grocers are positioning themselves
the festival season. So how are they gearing up? Are they on the strength of their merchandise assortment, and a
confident that the season will fetch them good sales, or are modern approach to retailing
they wary of being left with under utilised inventory?
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