
4 • PROGRESSIVE GROCER • MAY 2012 AHEAD OF WHAT’S NEXT www.imagesfood.com

Contents

COVER STORY
22 Forging a Growth Story
 Industry leaders impart valuable insights and deliberate 

on issues, challenges and opportunities in India’s food and 
grocery market at the Food & Grocery Forum - India’s premier 
platform for the food, grocery and food service sectors

FEATURES
12 Retail Perspective
 The best customers are the loyal ones

16 Interface: Patchi Chocolates
 Retail challenges of a premium international brand

18 Industry Insight
 Government moves towards ensuring food safety in India

54 The Deli Shopper
 Competition for the shopper has redefi ned, and is 

continuing to redefi ne, retail

SUPERMARKET FRESH FOOD BUSINESS
34 Pint-Size Supremacy
 Fresh berries lead the pack with strong supermarket sales

SUPERMARKET GROCERY BUSINESS
36 Refrigerated and Frozen Foods
 Pricing and innovation drive the frozen and refrigerated 

category in a tough economic climate

M A Y  2 0 1 2  •  V O L U M E  6  •  N U M B E R  5

SUPERMARKET NON-FOOD BUSINESS
50 Getting Sales into Shape
 Making weight-loss products more available could help add 

heft to grocers’ profi ts

52 Sweetening the Pot
 With some smart merchandising, grocers are poised to be a 

diabetic’s best friend

DEPARTMENTS
6 Round Up
 National and International company updates

53 PMA Perspective
 A new twist on heart health

56 Category Watch
 Frozen Desserts

62 Retailer of the Month
 Modern Bazaar, New Delhi

67 Marketing
 Spring is peak season for high-visibility open-house events

68 Category Management
 Space devoted to centre store categories shrinking

69 Market Update
 Latest in the F&G market

73 What’s Next
 New products in the market

Contents_May_2012.indd   4 4/27/2012   2:54:54 PM




