
6 • PROGRESSIVE GROCER • APRIL 2011 AHEAD OF WHAT’S NEXT WWW.PROGRESSIVEGROCER.COM

A P R I L  2 0 1 1  •  V O L U M E  5  •  N U M B E R  4

58 78 9838

COVER STORY

38 State of Retail Technology Industry 2011
 How much is the current level of technology deployment in food 

and grocery (F&G) retail in India? Progressive Grocer India’s fi rst 
annual State of Retail Technology Industry survey has some answers. 

FEATURES

92 Executive Picks: Aahar 2011: Farm to fork
Food companies show off their wares for the Indian market.

98 Equipment & Design: EuroShop 2011
Food retail solutions at the cutting edge of innovation.

SUPERMARKET FRESH FOOD BUSINESS

54 It’s time to open up
 Imported foods, including fresh produce, in India will actually 

benefi t agribusiness in the long run

58 Improving with age
 Deli cheese continues to rise in popularity in the U.S.

62 Go ecological
 A sustainable food supply chain can ensure availability of healthy 

choices for all budgets.

SUPERMARKET FOOD BUSINESS

70 Empire taste building
 Being a part of the ever-growing ice-cream industry comes naturally 

for some family businesses.

SUPERMARKET GROCERY BUSINESS

74 Turning up the heat
 Adventurous shoppers keep sales of spices and seasonings on an 

upward track in the U.S.

76  GreenChill heats up
One thing is certain: We all benefi t when grocers reduce waste.

78  Pack of all trades
Packaging should be able to meet the needs of the consumers and 
offer ease of use.

80  Fair and balanced
Issues like sustainable production and packaging move to the 
forefront.

84  The health push
The fast-growing health and wellness industry in India is getting a 
further boost from modern retail formats.

86  Instant gratification
Noodles move up the value chain.

88  Great food, hot profits
Mediterranean foods offer great opportunities for supermarkets.

SUPERMARKET NONFOOD BUSINESS

90  Attacking ‘Organic Fraud’
 U.S. retailers are urged to “come clean” on product claims.

DEPARTMENTS
10  Private Label Penetration: Sugar

14  Front End: Foods segment fuels growth

24 Devil’s Advocate: Feeding the golden bird

26  Progressive Views: Retail’s forgotten basics

28  Independents Report: A class act

32  Datamonitor’s Market Insight: Coffee break, 
anyone?

110  Technology: Unloading headaches

112  What’s Next: Editor’s picks for innovative products




