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Q&A

Dilip Kapur, President,
Hidesign: On getting
the act together

Dilip Kapur, President, Hidesign,
one of the most successful fashion
brand owners in the country, talks
to Images BoF on his mantras

on staying a step ahead of the
evolving and changing trends in
the industry.
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Q&A

Rajeev Gopal, CMO, Aditya
Birla Group on Liva going
from a fibre to a new
fashion ideology

Images BoF speaks to Rajeev Gopal,
Chief Marketing Officer- Pulp & Fibre
Business, Aditya Birla Group on their
Viscose Staple Fibre business and the
brand ‘LIVA’which is in the spot light
with its new fashion ideology.
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MEGA LAUNCH

ADITYA BIRLA GROUP
LAUNCHES FASHION
E-COMMERCE COMPANY
“ABOF.COM”

Aditya Birla Group targets millenials
and a new vision in e-commerce with the
launch of its new fashion e-commerce

company abof.com
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INNOVATION
Pepe’s new Custom Design
Studio

QOO

Pepe Jeans London launches their
custom studio concept at its store
located at CPin New Delhi, making it
the first store in Asia. Kavindra Mishra
MD and CEO, India Pepe Jeans London
talks to Images BoF.
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ACCESSORIES
LOUIS PHILIPPE: THE
GROWING POWER OF THE

Louis Philippe, one of India’s single
largest brands in the men’s premium
segment, shares insights on its brand
extension strategies. In focus is the
launch of Louis Philippe ‘Time’
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PLATFORMS
HKTDC

An ideal internaational platform for

Indian business expansion.
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COVER RESEARCH

UNDERSTANDING INDIA’S
ETHNICWEAR MARKE

Indian ethnicwear market estimated to
be to reach Rs. 1,26,210 crore in 2019.
83 percent to this market is womens’.
Amit Gugnani, Senior Vice President

- Fashion and Kanti Prakash Brahma,
Principal Consultant - Fashion at

Technopak present a detailed research.
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MY THOUGHTS

IS INDO-WESTERN FASHION
WEAR REALLY HELPING
INDIAN FASHION?

Dr. Shalini Sud delves into the history
and evolution of Indo-western fusion
to unveil how the trend singlehandedly
facelifted Indian fashion and even
tempts global design to resonate with
the Indian.
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ETHNIC MAJORS
MANYAVAR: FROM A BRAND
TO A CULT
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ETHNIC MAJORS

W from the house of TCNS is widely
distributed across India with over 200
EBOs. A look at the making of W and its
future plans.
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ETHNIC MAJORS
SOCH: A CLASS-IC APART

‘Soch’, a celebration of classic
Indian fashion with a modern
twist, has acquired notable
retail presence via EBOs, SISs
and MBOs. A look.
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ETHNIC MAJORS
BIBA: PRETTY PROFITS
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ETHNIC MAJORS

A humble begin roored in love,
Hyderabad’s Neeru‘s Emporium has
come a long way. With great focus and
fortitude it moves ahead as a fashion

icon and a catalyst for ethnic wear. A

look.
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ETHNIC MAJORS
MEBAZ: THE MOVE TO
MODERNISATION
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RETAIL EXCELLENCE
JADEBLUE: ONE OF THE
MOST INFLUENTIAL MEN’S
STORES

Jadeblue Lifestyle India Ltd. is a very

prominent name in men’s fashion retail
business. Established in 1981, it has
innovated its positioning in the market
from time to time and is today one of

west India’s most dynamic enterprises.
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ETHNIC BRANDS

LA MILIARDO: DEFINING A
SHARPER VISION OF ETHNIC
WEAR

Vson Creations, established in 2001 as
a specialty import house for fabrics,
launched La Miliardo in 2007. Directors
Soniya Gakhar, Aman Gakhar and
Girish Gakhar share their story and
ambitions.
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ETHNIC BRANDS
DENIS PARKER:

Understanding the evolving trends
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[INDIAN COSTUME:
A MASCULINE AFFAIR
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COLLECTION FOCUS
A JOURNEY OF STYLE EVOLVED
FROM GOOD TASTE
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Leconet Hemant an IndoFrench brands
recently launced “Genes™-a collection
of trendy everyday wear that celebrates
India’s incredible journey into the 21st

journey. A look.
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TRENDS SAREES

Men agree that that a saree makes a
woman look the best. Images BoF looks
at the super women - the Bollywood
divas
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TRENDS - MEN’S ETHNIC
ETHNIC HUNKS

From the way the men of Bollywood
dress up in their achkans, kurta pajamas
and even dhotis, it is clear that they are
rather aware of how regal ethnic clothes
make them look. Our pick of the best.
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TRENDS GOES QUIRKY
ETHNIC GOES QUIRKY

Rogued with modish cuts, bold prints

and lurid colours, Indian ethnic wear

gets a snazzy definition.
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FABRIC FOCUS

PATOLA: THE QUEEN OF
INDIAN TEXTILES

006

The word Patola comes from the sanskrit
word Patakulla which means fine texture

& durability. Images BoF takes a look at

its heritage and latest avatars.
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CRAFTFOCUS

FROM RENAISSANCE TO
REVIVAL: THE STORY OF
CHIKAN

Change is inevitable.Chikankari delicate
hand embroidery from Lucknow is also
changing. From an ancient art form
patronised by the royals this needle work
is now finding acceptance with masses

and couture designers both.
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CONFERENCE
TEXON’15

An international conference deliberates

on Central and State Government

articipation; Skill Development and
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TRADE SHOWS

VASTRA 2015:

SHOWCASING THE LATEST IN
TEXTILES e- FASHION
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EDUCATION

ISDI: INSPIRING IDEAS
AND TRANSFORMING
INNOVATION

David E Van Zandt, President, The
New School - Parsons School of Design
inaugurates ISDI Parsons Mumbai
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FABRIC MAJORS

SURYALAKSHMI COMMISSIONS

ITS FOURTH STATE-OF-THE-
ART PLANT IN
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FABRIC MAJORS

SHREE DAKSHJYOT SILK
MILLS: FUTURE READ

Shree Dakshjyot mills surge ahead
riding on the success of their brand
Dakshlene.
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COLLABORATION

OCM LAUNCHES SANA
SAFINAZ 2015 SILK
COLLECTION FOR WOMEN

DRl

Indian textile major OCM joins hands

with the iconic Pakistani fashion label.
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FACTS | RETAIL

Words don’t Sell

Grabble stream lines the online shopping
experience and encourages retailers to unleash
their creativity. We caught up with co-founder
Daniel Murray.
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Light & Shadow

Light is the ultimate means to create a certain
mood in stores. No matter if bright or dimmed.
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Insider

The latest in product design and interior
rends from Salone Del Mobile-Milan’s famous
furtiture fair.

FACTS | PEOPLE
Kim Kardashian.
Marta Goldschmied,
Grahame Fowler
Chase Reed

SHOOT

Class of 76

Seventies style hits the street with flared
jeans, platform shoes and casual cool.
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