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96 | HR WATCH

Creating the Best Resources

Jeevan Unnithan, Divisional Manager - HR, ITC - Lifestyle
Retail Business Division, gives an interesting insight on
manpower management.

102 | BRAND WATCH

] Talking Tees

Rajiv Ramchandani, the man behind Tantra, talks about
the success of his innovative products.
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104 | CATEGORY WATCH
Furnishing Success
IMAGES BOF tracks the home textile market and
brings forth its scope and opportunities.

MY THOUGHTS

The Lingerie Market in India
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Thorsten Allenstein, MD, Triumph India, talks about the gradual

shiftin the lingerie segment in India.

MY PRESPECTIVE

Women'’s innerwear: untapped
potential

An analysis of a research conducted
by apparel company BRANDIS India.

116 | THE JOURNEY

| Breaking Free

Brijesh Shah of Lemax Jeans
discusses the highs and lows of the
brand over the years.

134 | IN THE CLOSET

~ | Subtle Style

Punit Agarwal, MD, Vemb Lifestyle Pvt Ltd, reveales his
penchant for comfort and throws open his wardrobe to
Images BoF.

138 | DREAM MERCHANTS
What's Your Colour?

Nital Ganatra, fashion costume stylist, brings a preview of
latest Bollywood styles.

154

GLAMOUR CLAMOUR | My homespun
Tisca Chopra picks

84

HARD TALK

Intimatewear - an undiscovered
territory

Harminder Sahni on the unexplored
area of intimatewear.



