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THE WOMENSWEAR
MARKET IN INDIA

The Indian apparel market, estimated at
worth Rs. 207,400 crore [US$ 39.6 billion), is
expected to grow at a CAGR of 9 per cent to
touch the Rs. 321,800 crore [US$ 61.4 billion)
mark by 2017. It is classified into three broad
segments, namely, menswear, womenswear,
and kidswear. Menswear is the largest
segment with a 42 per cent share, followed
by womenswear and kidswear with shares

of 38 per cent and 20 per cent, respectively.
However, the trends are changing now and
womenswear is growing more rapidly than
menswear.
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