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The new online “bazaar” - easy, convenienT 
and Time saving! Though in nascenT sTages, 
online reTail has opened many avenues 
for reTail companies. To reach The ever-
demanding cusTomer, reTail is slowly and 
sTeadily going online. indian reTailers 
discuss The size, scope and sTraTegy of 
e-commerce.
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