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The article titled ‘Setting Benchmark for  New Age Retailing’ on page 54 
of the December-January 2016 issue of Shopping  Centre News magazine 
erroneously featured the picture of  Vijendra Kumar, VP Design and 
Planning, Nitesh Estates, whereas  the interview was conducted with 
company spokesperson Vivek Sharma, Executive  Vice President & Head 
 - Retail & Commercial, Nitesh Estates. The correct picture  -- of Mr. 
Sharma -- is appended.
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