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FIBER MAGIC

Inviya: Eyeing on Inner Wear

Y C Gupta, Business Head, Indorama Industries
Limited talks to IMAGES Business of Fashion on
how INVIYA, the freedom fiber is partnering the
development of new age innerwear.

DESIGN COLLABORATION
Blooming Lillies at Target

Aunique collaboration between Lilly Pulitzer and
retail major Target have announced the launch
of Lilly For Target. Unveils 250 pieces of apparel,
accessories, beauty and home decor.

INGREDIENT COLLABORATION
Arvind and Invista collaborate to give a new
prospect to stretch Denims in India

Taking the association to the next level, Dr Huw
Williams, Global Managing Director, Invista
International and Aamir Akhtar, CEO-Denim Fabrics,
Arvind Limited unveil the “Arvind Stretch Denim
powered by Lycra brand” Handtag.

ORGANIC FASHION

Organics Going Great Guns

Anjali Schiavina, Managing Director, Mandala
Apparels Private Limited shares her vision and
dream of creating a sustainable enterprise based on
organic farming.

NATURALFABRICS

Cotton USA

Areport on a seminar to discuss the global scenario
of cotton



contents | May 2015

DENIM AND FASHION TRENDS — CAPSULE FOR INDIA

SPORTSWEAR
INTERNATIONAL

FOCUS | SHOW

198 Better Together
Beat them or join them? Trade shows are
starting new synergies and collaborations
with other shows to reinvent themselves,
offer new ideas and reach greater visibility

FACTS | CONSUMER

200 The end of ping-pong packages
Click & Collect for retail businesses - is
that a solid idea? Yes, says Dominik Haupt
of Norisk, a Munich-based multichannel
agency

STATEMENTS | OPINION

204 Too much e-hype?
Click & Collect, mobile commerce, big
data, social media - the digital world is
everywhere. But how much of it is necessary?
We asked business experts

FACTS | TECHNOLOGY

206 E-commerce-Illusions sputter out
A guest editorial by Marcus Diekmann,
Shopmacher CEO and author of the
publication, Ecommerce Lohnt Sich Nicht
(“E-commerce does not pay off”)

207 Aclosed door can still close a sale
Window shoppers can make a connection
with stores and their sales efforts—so far a
completely untapped area of business

FASHION | MENSWEAR

208 One look is worth a thousand words

FOCUS | STORE DESIGN

212 City lights
Our tour du monde to find the best fashion
retail design the world has to offer this year

Credits for India Capsule

SPORTSWEAR
INTERNATIONAL
Editor-in-Chief: Sabine Kiihnl

Creative Director: Gian Luca Fracassi
Senior Editors: Maria Cristina Pavarini/
Christopher Blomquist

Fashion Editor: Juliette Nguyen
Managing Editor: Wolfgang Lutterbach

MEI ¢
inthis
town

Gluseppe Santamaria

212



